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December 2006
Dear Potential Music @scension Sponsor:

Music @scension is the inaugural, year-long music season of the Church of the Ascension, 
Don Mills, running from September 2006 to May 2007. With four concerts, a workshop, 
and a gala dinner to come next year, this exciting series of events brings to Don Mills 
some of Toronto’s fi nest musicians and musicologists in the performance and discussion of 
jazz, choral, organ, and world music. Music @scension is a $14,000-budgeted project, 
with almost one third of its revenue fi nanced by concert sales. Generous corporate spon-
sorship from organizations like your own makes up the difference, enabling us to continue 
contributing signifi cantly to the cultural scene in Toronto.

As Artistic Director, I am honoured to invite you to become a sponsor of our remaining 
events. Past concerts have fi lled the hall to capacity with over 400 in attendance. Your 
company will be given large exposure to a diverse range of people from the local com-
munity and abroad. Music @scension endeavours to be a source of inspiration and musi-
cal enlightenment to all who attend and take part in its offering, and with your help, we 
can nurture a love of sacred music and the Arts in our community.

Please take the time to review the new sponsorship opportunities and sponsor benefi ts 
available, as explained in this package. You will also fi nd here a detailed outline of our 
remaining events, and the budget for the entire season. The Music @scension Executive 
team and all involved would gratefully welcome and appreciate any support that your 
organization can offer, whether it is fi nancial or in-kind. 

Should any questions or concerns arise, I am readily available to discuss the music season 
itself and/or information contained in your sponsorship package. It is my hope that you 
will consider providing Music @scension 2006/07 with our company’s support, and so 
create a strong relationship that would benefi t both of us. Thank you for your time and 
consideration.

Sincerely,

Aaron Tan
Artistic Director, Music @scension 2006/07
(416) 229-9921
music.at.ascension@gmail.com
http://www.musicatascension.ca

Aaron Tan

Potential Sponsor
From the Artistic Director of Music @scension
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The essential aims and objectives of Music @scension are as follows:

• to enable developing musicians to learn from professionals, and to establish 
relationships which will endure for years

• to increase the visibility of quality sacred music within the musical community

• to promote, in the eyes of the public, the uplifting and holistic nature of 
sacred music

• to provide fi nancial assistance to talented young musicians who have 
demonstrated an interest in pursuing studies in church music

 “Music at Ascension strives to perpetuate and challenge 
the role of sacred music in society while providing 
opportunity for artistic and spiritual development, 
ultimately helping to educate, challenge, and equip the 
church musicians of tomorrow.”

Our Mission Statement

What is the purpose of Music @scension?

Mission

Purpose
What is the purpose of Music @scension?

Purpose
What is the purpose of Music @scension?
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This year’s music season features some of Toronto’s leading 
musicians, along with local talent. This ground-breaking Music 
@scension season represents a vast array of musical genres, 
and guests musicians have been invited whose artistry has been 
deemed to match the themes of the concerts and workshops 
best. Each of them dedicates countless hours preparing for each 
concert, and the fi nal result is a sense of undertaking, pride, and 
accomplishment. In 2007, guests such as William Wright, the 
Brian Barlow Trio, and Christopher Dawes will be joining with 
resident organist Aaron Tan and the Chancel Choir to present a 
season of wonderful musical experiences.

Music @scension is blessed to have a dedicated team of over 
30 volunteers. These music enthusiasts show their support by 
acting as ushers, caterers, publicists, program folders, and 
setup crew members. They give up many hours (and good 
seats during performances!) to ensure that guest musicians and 
audience members have an unforgettable time at any event. 
Inevitably, those present leave feeling welcomed and satisfi ed 
with their experiences largely because of volunteers.

A dedicated team of eight parishioners ensures that each 
event of the season runs fl awlessly, and seeks ways to improve 
the experience for the following year. Under the leadership 
of Aaron Tan, the Executive spends countless hours recruiting 
volunteers, organizing and planning concert and workshop 
content, and contacting musicians and clinicians. Ultimately, the 
Executive is driven by a passion for music, both as an art and 
as a beautiful offering.

The Volunteers

The Executive

The Performers

Spirit
The spirit of Music @scension
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Besides presenting six concerts spread throughout the year, Music @scension 
demonstrates its commitment to furthering musical development by offering four 
developmental workshops, music scholarships and networking opportunities. These 
are all intended to be tools for aspiring musicians to develop their talent and 
connect with the right people as they pursue their interest in the Sacred Arts.

Music @scension is pleased to offer a scholarship of $1,000, 
to be awarded to one applicant in order to fi nance his or her 
studies in organ performance. The auditions will be administered 
by a panel of two professional judges, and the award will be 
given to the candidate who demonstrates the highest potential 
of becoming a successful musician. Each candidate must also 
be prepared to answer questions on his or her motivations for 
studying the organ during the audition, and will also submit an 
essay on sacred music and his or her experience with it. The 
Scholarship will be formally awarded to the recipient during the 
Gala Dinner on May 12, 2007.

As a celebration of a year of musical enrichment, Music 
@scension’s fi nal concert will be preceded by a Gala Dinner 
on May 12, 2007. Musicians from the entire year’s events will 
be invited to attend, as well as representatives from select 
sponsoring companies. It is a chance for all present to mingle, 
exchange ideas and experiences.

The Gala Dinner is also the occassion at which the Music @
scension Scholarship will be presented to its distinguished 
recipients. Music @scension is fortunate to have many generous 
sponsors who recognize the value of investing in musical 
education, to the benefi t of future generations.

The Music @scension Organ Scholarship

The Music @scension Gala Dinner

Beyond
What else does Music @scension offer besides concerts?
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Benefi ts received by your company include:
• Support for one of Toronto’s liveliest and innovative sacred   

music programs.

• Continuous advertising of your fi rm in brochures, programmes, 
and posters for the entire duration of the music season in 2007, 
from January to May 2007.

• Invitation to the Gala Dinner on May 12, 2007, and complimenta-
ry tickets for two representatives to the fi nal concert of the season 
(depending on your level of sponsorship).

• Exclusive rights to showcase your company by being the head  
sponsor of various events and/or scholarships (depending on your 
level of sponsorship).

• Coverage in national and local media of the music season and its 
supporters. This will include recognition of your support in radio 
broadcasts, magazine advertisements, and national newspaper 
articles.

Benefi ts received by Music @scension are:
• Critical fi nancial support by corporations, which allows for 

the organization of exciting events and commitment to high 
standards of performance. In short, without your support, Music 
@scension would not exist.

• The creation and continuation of mutually benefi cial relationships 
between Music @scension and companies like yours.

• Support that builds the reputation of Music @scension as a 
music season that is a valuable contribution to the cultural life in 
Toronto.

SponsorshipBenefits
Value-added synergies through sponsorship



This exclusive level of sponsorship is open only to a limited number of 
companies, and provides maximum exposure in all publications, media 
communications, and musical events. Aside from all the benefi ts that a 
Gold Level sponsor would have, a Platinum Level sponsor is awarded 
the designation of being the sole sponsor for one of six events listed on 
the following pages. Privileges of sole event sponsorship also include 
extensive recognition and advertising rights at the event, including the 
display of corporate logos, and a speech by a company representative.

A Gold Level sponsor is given all the benefi ts of a Silver Level sponsor, 
but with the additional benefi t of an invitation for two representatives 
to attend the Gala Dinner, as well as two complimentary tickets to the 
season’s fi nal concert.

Gold Level $500 - $749

A Silver Level sponsor is given more extensive exposure throughout 
general publications, as well as a full-page ad (8.5’’ x 5.5’’) in each of 
our concert and workshop programmes.

Silver Level $250 - $499

This is the basic level of sponsorship and provides your company with 
exposure throughout general publications and a half-page ad (4.25’’ x 
5.5’’) in each of our concert and workshop programmes.

Bronze Level $100 - $249

Platinum Level $750+

Sponsorship Guide
Four unique levels of sponsorship

ALL SPONSORSHIPS ARE TAX-DEDUCTIBLE AND INCLUDE G.S.T.
IN-KIND DONATIONS ARE ALSO GRATEFULLY WELCOMED.
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Sponsorship Guide
Four unique levels of sponsorship

Platinum Gold Silver Bronze

$750+ $500 - 
$749

$250 - 
$499

$100 - 
$249

Full recognition in all Music @scension promotional material 

Sole sponsorship of a concert, Gala Dinner, or scholarship 

Maximum promotional exposure and recognition at the solely- 
      sponsored event 

Full-page advertisement in all concert and workshop programmes
      (11’’ x 8.5’’)  

Half-page advertisement in all concert and workshop programmes
      (5.5’’ x 8.5’’) 

Quarter-page advertisement in all concert and workshop 
    programmes (5.5’’ x 4.25’’) 

Complimentary tickets for two company representatives to the 
    Gala Dinner and fi nal concert of the season (May 12, 2007)  

Company logo published in all promotional materials    

A logo linking to the company website and logo placed on the 
     Music @scension’s website    



Concert Sponsorships (4 available)

Your company will be recognized as the sole sponsor for the concert 
in all published materials. A sign identifying your company as the 
event sponsor will be placed at all hall entrances. As well, at the 
beginning of the program or immediately following the intermission, 
a place will be reserved for your company representative to deliver 
a three minute speech.

  1   When Two or Three are Gathered - Jazz in January
Saturday, January 13, 2007; 3:00 pm
In this fi rst concert of 2007, the Brian Barlow Trio presents an 
afternoon of sophisticated jazz music. Though not traditionally 
associated with sacred music, jazz can be a source of inspiration 
and very effective in a spiritual context.

  2       In Tune with Heaven - Organ Music of the Anglican Tradition
Saturday, February 10, 2007; 3:00 pm
Prize-winning organist Aaron Tan presents an afternoon of music 
inspired by the traditions of the English church, from its founding 
during the Reformation to its presence in Canada and the United 
States today.

  3   Stainer’s Crucifixion  - A Meditation on the Sacred Passion
Friday, April 6, 2007; 8:00 pm
This classic of choral literature has been performed regularly 
around the world since its composition in 1887. Known for its 
dramatic content and musical continuity, it serves as the musical 
climax of Holy Week this year.

 4   In Every Corner Sing  - A Concert for the World
Saturday, May 12, 2007; 8:00 pm
This concert explores sacred music that has been infl uenced by many 
cultures from around the world, and emphasizes the unity existent 
in music despite cultural and nationality barriers. Highlights include 
selections from Rachmaninoff’s Vespers settings, Haazen’s Missa 
Luba, and Vaughan Williams’ Five Mystical Songs.

Platinum Events
Platinum Level Sponsorship Opportunities
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This formal dining and social event represents the conclusion of Music @scension’s 
inaugural season. Musicians, Executive members and audience members will attend 
this event, offering them a chance to gather together and socialize. To capitalize 
on this event’s energy and celebratory atmosphere, full exposure of your company 
will be guaranteed throughout the event with publications including table settings, 
company banners, meal cards, cocktail napkins, and many other perks.

Gala Dinner Sponsorship (1 available)
Saturday, May 12, 2007; 5:30 pm

This scholarship is offered to one candidate who shows the greatest promise 
in pursuing studies in organ performance. Your company will be recognized 
as the sole sponsor for the scholarship, worth $1000, in all published 
materials. As well, a representative from your company will be given a 
chance to present a certifi cate to the scholarship recipient at the Gala 
Dinner.

Scholarship Sponsorship (1 available)
To be presented at the Gala Dinner on Saturday, May 12, 2007

Platinum Events
Platinum Level Sponsorship Opportunities
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There are also other opportunities that may be available to your company if you 
choose to be a sponsor:

• In-kind donations are gratefully accepted, and will be fully recognized according 
to the value of your donation.

• Your company may also consider the opportunity to develop a long-term 
relationship with Music @scension and guarantee certain sponsorship for many 
years to come.

Music at Ascension
33 Overland Drive
Toronto, Ontario

M3C 2C3

Telephone: (416) 229-9921
Fax: (416) 444-4334

music.at.ascension@gmail.com
http://www.musicatascension.ca

Opportunities
Other Sponsorship Opportunities
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Revenue 2006-2007 Esti mate

Corporate Sponsors 4,550.00

Individual Sponsors 685.00

Ticket Sales 9,290.00

Total Revenue $14,525.00

Expenses

Gala Dinner $1,500.00

Honoraria $4,750.00

Organ Rental $500.00

Postage $500.00

Printi ng costs $1,100.00

Promoti ons/Publicati ons $4,505.00

Refreshments $500.00

Scholarship $1,000.00

Website $30.00

Total Expenses $14,385.00

Music @scension Conti ngency Fund $140.00

Budget
Music @scension 2006 - 2007 Season Budget
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